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CAMPAIGN NAME & IDENTITY



COMMUNICATION TOOLS

ALL TARGET

-An A5, 8 pages booklet - 300 
copies - English. Objective: to 
present the Co-management 
Plan and its measures, the 
concept of co-management 
plan and sustainable 
fisheries. 

-2 standing banners, one in 
English and one in Creole with 
information about the Co-
management Plan and its 
measures that will be used 
during workshops and fisher 
meetings.

ARTISANAL FISHERS

-An A6 poster – 100 copies - in 
Creole. This poster will 
showcase the measures 
related to this particular 
target and will be displayed in 
strategic places where the 
fishers are used to meet like 
jetties, community centres. 

-A tri fold A5 flyer – 250 copies 
- Creole. It will be a simplified 
version of the A5 8 pages 
booklets with the measures 
that concerns this target only. 
It will be distributed on field 
by the SFA liaison officer and 
to the different fishers 
meetings we plan to organise. 
A numeric version will also be 
available to download on SFA 
website.

RESTAURANT, TAKE AWAY, 
SEAFOOD RETAIL BUSINESS

• -An A6 poster – 100 copies -
English. The aim of this poster 
is for restaurants, take away 
and seafood retail business to 
show their clients that they 
are responsible buyers and 
that they avoid selling to their 
clients certain size and fish 
species as per the measures 
of the Co-management Plan 
for the Mahé Plateau trap and 
line fishery.

KIDS

-An A6 –50 copies - Creole. The 
aim of this poster will be to 
sensitise the kids to 
sustainable fisheries and also 
to be responsible when they 
choose which fish to eat. This 
poster will be distributed to 
the eco-schools leaders. 

-A game for kids (6 to 11 years 
old) where there will be a 
design of a fish stall at the 
market with different sizes 
and species of fish. The aim of 
this game will be for the kids 
to choose which fish they can 
buy without compromising 
the ocean ecosystem. 



COMMUNICATION TOOLS – ALL TARGET
8 pages booklet – English
Objective: to present the Co-management Plan and its measures, 
the concept of co-management plan and sustainable fisheries. 



COMMUNICATION TOOLS – ALL TARGET
8 pages booklet – English



COMMUNICATION TOOLS – ALL TARGET
8 pages booklet – English



COMMUNICATION TOOLS –
ALL TARGET
Standing banner– English
with information about the Co-management Plan and its 
measures
that will be used during workshops and fisher meetings.



COMMUNICATION TOOLS – ARTISANAL FISHERIES
A6 poster– Creole
This poster will showcase the measures related to this particular
target and will be displayed in strategic places where the fishers
are used to meet like jetties, community centres



COMMUNICATION TOOLS – ARTISANAL FISHERIES
Tri Fold A5 flyer– Creole
a simplified version of the A5 8 pages booklets with the measures 
that concerns this target only. It will be distributed on field by the 
SFA liaison officer and to the different fishers meetings we plan to organise.
A numeric version will also be available to download on SFA website.



COMMUNICATION TOOLS - RESTAURANT, TAKE AWAY, SEAFOOD RETAIL BUSINESS

A6 poster for restaurant– English
The aim of this poster is for restaurants, take away and seafood retail
business to show their clients that they are responsible buyers and
that they avoid selling to their clients certain size and fish species as 

per the measures of the Co-management Plan for the Mahé Plateau trap and line fishery.



COMMUNICATION TOOLS - KIDS
A6 poster for Kids– Creole
The aim of this poster will be to sensitise the kids to sustainable 
fisheries and also to be responsible when they choose which fish to eat. 
This poster will be distributed to the eco-schools leaders. 



COMMUNICATION TOOLS - KIDS
Game– Creole
(6 to 11 years old) where there will be a design of a fish stall at the market 
with different sizes and species of fish. The aim of this game will be for
the kids to choose which fish they can buy without compromising the ocean ecosystem. 



MEDIA PLAN - TV

1. Production of 3 x 30 seconds TV adverts to present the
measures as follows:
-One TV advert addressed to the general public focused on measures 1
and 2 concerning the landing size of “bourzwa” and “zob gris”. English
-One TV advert addressed to the licensed artisanal fishers, fisher
associations focused on measures 1, 2, 5, 8, 9. Creole
-One TV advert addressed to the recreational fishers focused on
measures 3, 4 and 6. English

2. Production of a longer TV advert that includes all the measure of
the Co-management Plan for the Mahé Plateau trap and line fishery.
Creole

These TV adverts will be broadcasted on SBC, each video will be
broadcasted 15 times at peak time as it will also be posted and
advertised on SFA’s Facebook and Youtube channels.



MEDIA PLAN

A SONG WITH AN EDUCATION GOAL

Creation of a unique and memorable song focused on sustainable fisheries and 
the measures of the Co-management Plan for the Mahé Plateau trap and line 
fishery. 

Objective: listeners to understand and remember the importance of sustainable 
fisheries and the importance of the measures. Produced by Joe Samy. 
Production of a catchy video clip for this song that will be sent to local radios, TV 
as well as posted and advertised on the SFA Youtube channel.

Joe Samy video clip 08.06.21.mp4 (dropbox.com)

https://www.dropbox.com/home/clip%20joe%20samy?preview=Joe+Samy+video+clip+08.06.21.mp4


ONLINE STRATEGY

Webpage on SFA website for the public to have 
clear access and regular information related to 
the Co-management Plan for the Mahé Plateau 

trap and line fishery and its measures. 

Co-management Plan for the Mahe Plateau trap and line fishery (sfa.sc)

https://www.sfa.sc/index.php/division/fisheries-management/co-management-plan-for-the-mahe-plateau-trap-and-line-fishery


ONLINE STRATEGY

Social media

Social media Strategy: 
social media advertising, 
social media social media 
graphic design for 8 posts 
and a cover image related 

to the different 
measures. Content will 

be posted on SFA 
Facebook account and 

creation of a SFA 
Instagram account



TIMELINE



Com & Click

Marie Rignace – Marketing Consultant

Wilna Accouche – Technical Consultant

Marie.reix@gmail.com- 2716880

THANK YOU!!
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